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A big Middle-east retail chain replicated successful campaigns across their malls

Y R4

* Understand the campaigns which are running at the
same time at different malls

+ Replicate successful campaigns across malls

+ |dentify malls which have similar customer demographics
such as consumer price index and purchasing power of
cities

+ Understand the revenue contribution of store categories
at mall level

+ |dentify the campaigns running at these malls during
same period

» Calculate success metrics for these campaigns at store
category level

Opportunity to run campaigns at different malls which have
similar customer demographics and store category

distribution

Revenue contrioution by
entertainment stores
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Cansumer Prices in Muscat are 11.19% lower than in Db
Local Purchesing Power in Muscat is £92% higher than in Duba
Source : Mumbeo

XX Mall effectively runs Campaign 2 and this can be effective in EFG

Mall as well
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