4 ANALYTICS




A big Middle-east retail chain improved frequency of top spenders at store

category level

+ Understand the customer’s store preference and their * Top 20% customers at XX Mall contribute 70% of the
revisit behavior campaign revenue
+ Design campaigns to increase the revisit of high spenders « Campaigns can be designed for store categories that

have low revisit percentage

Average spend per

_—
transaction {in Repeat visit {in

same category)

Top store categories
(AED in millions)

X MALL AED)
Anchor Store 1500 60%
Entertainment /... 3300 0%
. ) ) . . Jewellery & Watches 4500 30%
+ |dentify top 20% customer with highest spend contribution
.. Fashion - Uni
« Calculate the average spend and revisit percentage at asten - nisex 1000 25%
store level Services / Spaciality... 2500 250
Fashion - Ladies 1100 30%
Fashion -Chidren.. 200 20%
Fashion -.. &00 25%
Pharmacy fo. &30 30%
Shnrfanear A Goncs 1050 20%

Top 20% spenders contribute 70% of the campaign revenue

Campaigns can be designed for store categories that have low

n u revisit percentage




Reach US

TransOrg Analytics
www.transorg.com

us

Raajeev Aggarwal
ragjeev.aggarwal@transorg.com
M: +1 703 568 0285

Sandhya Krishnamurthy
sandhya.krishnamurthy@transorg.com
M: +1 510 516 6443

India

Shuchita Jain
shuchita.jain@transorg.com
M: +91 98112 60911

Debjit Sen
Debjit.sen@transorg.com
M: +91 99532 46251

UK

Naresh Priyadarshi
naresh.priyadarshi@transorg.com
M: +44 740 481 6818

Singapore

Vijay Bajqj
vijay@transorg.com
M: +65 9752 9020

m /fransorg-solutions-&-services

Y /TransOrg
n /transorganalytics



https://www.linkedin.com/company/transorg-solutions-&-services
https://twitter.com/TransOrg
https://www.facebook.com/transorganalytics

